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Introduction

THIS term’s triple main concern
(TBL) was instituted by John

Elkington (1949) and associates at
Sustainability, a technique
consultancy firm, in 1994. It is a
piece of a chronicled movement that
incorporated the improvement of
the idea of economic advancement.

TBL detailing is a viewpoint
that distinguishes commercial
execution as influencing 3
frameworks that are basic to long-
haul human endurance: monetary/

money related, social/moral, and
natural. The term communicates the
widening of responsibility for
business execution past the
monetary primary concern revealed
in conventional book-keeping
records. The term infers the
obligation of organizations for
social and ecological, just as money-
related, results that outcome from
their activities.

The TBL has developed into a
structure for estimating and
revealing trade execution. TBL
announcement has gotten dignified
and systematized by the Global
Reporting Initiative, which outlines
measurements for estimation and
revealing inside both the natural,
social, and monetary areas. TBL
revealing is currently regular for
enormous worldwide organiza-

ions and is frequently found on their
Web destinations.

Different partners have an
enthusiasm for triple main concern
reports: investors with an
enthusiasm for socially dependable
contributing, representatives with a
longing to work for an organization
with praiseworthy execution in each
of the three measurements, and
clients who wish to buy from
organizations they recognize as
having a social and ecological heart.
Common finances that screen for
TBL execution are presently
accessible.

Significance of the Study

The assessment planned a BS
composition and presumes that the
estimations of the BS system, which
were through and endeavored, are
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genuine and reliable. Suggestions
for applications, explore blocks, and
further exploration are given. The
BS structure might be utilized by
relationship to survey and screen
their conceivable fundamental
methodologies in the business
network and society. The system
gives administrative structure and
direction to the degree the
estimations to be considered
furthermore the things for assessing
the entirety of the pieces of the BS
system in the market and society.
The appraisal isn’t lacking its
detainments and additional work
is depended upon to insist on the
validness and suffering nature of
the observational disclosures of the
BS structure crosswise adjustment
and after a short time. The situation,
assessment gives an establishment
to likewise look at, offering open
portals for updates, adjustments,
and refinement. Innovativeness/
respect/obligation: The BS compo-
ition and its dynamic layers give a
sifted-through obligation that
surveys and screens the
administrative implementation of
reasonable key strategies and
sensible courses of action. Also, the
fundamental properties of the BS
composition, equivalent to
noteworthy segments, give extra
assessment chances to what in
particular’s to come.

Hypothesis of the Study

• There is no significant difference
in the opinion of respondents
from different activity areas for
Triple Bottom Line reporting
practices of selected Fast Moving
Consumer Goods companies.

• There is no significant difference
in the opinion of respondents

from various sizes of the Firm for
Triple Bottom Line reporting
practices of selected Fast Moving
Consumer Goods companies.

• There is no significant difference
in the opinion of respondents
from various categories of the
product for Triple Bottom Line
reporting practices of selected
Fast Moving Consumer Goods
companies.

• There is no significant difference
in the opinion of respondents
from public and private
businesses for Triple Bottom Line
reporting practices of selected
Fast Moving Consumer Goods
companies.

What the 3Ps Really Mean

As Elkington clarifies, “the
triple primary concern is a
maintainability structure that looks
at an organization’s social,
condition, and monetary effect.”
“The first thought was (...) urging
organizations to follow and oversee
financial (not simply money
related), social, and natural worth
included—or obliterated.” This
short clarification clarifies what the
3Ps rely on for social, ecological and
monetary effects. In some more
detail, they involve the
accompanying:

• Individuals: the constructive and
unhelpful effect an association
has on its most significant
partners. These incorporate
workers, families, clients, pro-
viders, networks, and some other
individuals impacting or being
influenced by the association.

• Planet: the constructive and
unhelpful effect an association
has on its indigenous habitat.

This incorporates diminishing
its carbon impression, use of
regular assets, poisonous
materials, etc, yet additionally
the dynamic evacuation of
desecrate and rebuilding of
normal damage done.

• Benefit: the constructive and
unhelpful effect an association
has on the neighborhood,
nationwide and international
economy. This incorporates
making business, producing
advancement, settling charges,
riches creation and some other
financial effect an association has.

Analysis of Triple Bottom
Line Practices in Indian
Companies

The present study analyses the
descriptive and inferential
statistical analysis of collected
primary data. The following section
deals with the Frequency Analysis
of demographic factors followed by
Hypotheses Testing.

The size of firms undertaken for
the study by the author is 500. Out
of the 500 respondents considered,
215 were small firms, 165 were
medium-sized firms and 120 were
large firms. The table shows a large
number (43%) of small firms
considered for the study, 33 per cent
were medium-sized which was
comparatively low, while only 24
per cent of the respondents was
large firms.

The foundation years of the
firms are taken into consideration.
69 per cent of the total 500 firms have
only existed for 10 or fewer years
while the rest 31 per cent of the firms
have been in business for more than
10 i.e. 11-20 years.



9Pramod Bhargava and Ashish Khandelwal

A
N

O
VA

 
S

u
m

 o
f

D
e

g
re

e
 o

f
M

e
a

n
F

S
ig

n
if

ic
a

n
c

e
R

e
s

u
lt

s
 o

f
S

q
u

a
re

s
 F

re
e

d
o

m
 S

q
u

a
re

H
yp

o
th

es
is

Te
s

ti
n

g

O
p

p
o

rt
u

n
iti

e
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-F

in
a

n
ci

a
l

B
e

tw
e

e
n

 G
ro

u
p

s
.0

1
4

2
.0

0
7

.0
3

8
.9

6
3

H
0

 A
cc

e
p

te
d

P
e

rs
p

e
ct

iv
e

W
ith

in
 G

ro
u

p
s

9
3

.9
5

7
4

9
7

.1
8

9
 

 

To
ta

l
9

3
.9

7
1

4
9

9
 

 
 

O
p

p
o

rt
u

n
iti

e
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-C

ri
tic

a
l 

T
h

re
a

t
B

e
tw

e
e

n
 G

ro
u

p
s

4
.8

0
6

2
2

.4
0

3
7

.9
7

8
.0

0
0

H
0

 R
e

je
ct

e
d

to
 t

h
e

 F
u

tu
re

 o
f 

yo
u

r 
B

u
si

n
e

ss
W

ith
in

 G
ro

u
p

s
1

4
9

.7
1

2
4

9
7

.3
0

1
 

 

To
ta

l
1

5
4

.5
1

8
4

9
9

C
om

pe
tit

iv
e 

st
re

ng
th

 o
f 

yo
ur

 B
us

in
es

s 
- 

P
eo

pl
e 

(P
’s

)
B

e
tw

e
e

n
 G

ro
u

p
s

2
.1

8
7

2
1

.0
9

3
3

.1
7

6
.0

4
3

H
0

 R
e

je
ct

e
d

W
ith

in
 G

ro
u

p
s

1
7

1
.0

9
0

4
9

7
.3

4
4

 
 

To
ta

l
1

7
3

.2
7

7
4

9
9

 
 

 

S
o

ci
a

l 
&

 F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
 (

2
P

’s
)

B
e

tw
e

e
n

 G
ro

u
p

s
3

.0
5

4
2

1
.5

2
7

4
.6

7
0

.0
1

0
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

1
6

2
.5

0
2

4
9

7
.3

2
7

 
 

To
ta

l
1

6
5

.5
5

6
4

9
9

 
 

 

R
e

p
la

ce
m

e
n

t 
P

o
lic

y
B

e
tw

e
e

n
 G

ro
u

p
s

.8
7

7
2

.4
3

9
1

.4
2

6
.2

4
1

H
0

 A
cc

e
p

te
d

W
ith

in
 G

ro
u

p
s

1
5

2
.8

7
3

4
9

7
.3

0
8

 
 

To
ta

l
1

5
3

.7
5

0
4

9
9

 
 

 

B
a

se
s 

fo
r 

S
e

tt
in

g
 P

ri
ce

s
B

e
tw

e
e

n
 G

ro
u

p
s

3
.7

4
8

2
1

.8
7

4
4

.4
4

1
.0

1
2

H
0

 R
e

je
ct

e
d

W
ith

in
 G

ro
u

p
s

2
0

9
.7

3
9

4
9

7
.4

2
2

 
 

To
ta

l
2

1
3

.4
8

8
4

9
9

 
 

 

P
ri

ce
 F

ix
a

tio
n

 M
e

th
o

d
 a

d
o

p
te

d
 b

y 
th

e
 F

ir
m

B
e

tw
e

e
n

 G
ro

u
p

s
5

.1
2

9
2

2
.5

6
4

6
.3

8
1

.0
0

2
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

1
9

9
.7

3
3

4
9

7
.4

0
2

 
 

To
ta

l
2

0
4

.8
6

1
4

9
9

 
 

 

P
ri

ce
s 

O
ff

e
re

d
 t

o
 C

u
st

o
m

e
r 

S
e

g
m

e
n

ts
B

e
tw

e
e

n
 G

ro
u

p
s

3
.6

0
9

2
1

.8
0

5
3

.8
6

3
.0

2
2

H
0

 R
e

je
ct

e
d

W
ith

in
 G

ro
u

p
s

2
3

2
.1

9
1

4
9

7
.4

6
7

 
 

To
ta

l
2

3
5

.8
0

0
4

9
9

 
 

 



10 FOCUS WTO •  April-June 2023 (Vol. 25 No. 2)

 
S

u
m

 o
f

D
e

g
re

e
 o

f
M

e
a

n
F

S
ig

n
if

ic
a

n
c

e
R

e
s

u
lt

s
 o

f
S

q
u

a
re

s
F

re
e

d
o

m
 S

q
u

a
re

H
yp

o
th

es
is

Te
s

ti
n

g

D
iff

e
re

n
tia

tio
n

 o
f 

P
ri

ce
s 

A
re

a
-w

is
e

B
e

tw
e

e
n

 G
ro

u
p

s
4

.6
8

5
2

2
.3

4
3

9
.4

8
8

.0
0

0
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

1
2

2
.7

0
9

4
9

7
.2

4
7

 
 

To
ta

l
1

2
7

.3
9

4
4

9
9

 
 

 

P
ro

m
o

tio
n

a
l 

S
tr

a
te

g
y

B
e

tw
e

e
n

 G
ro

u
p

s
1

.0
3

4
2

.5
1

7
1

.0
5

2
.3

5
0

H
0

 A
cc

e
p

te
d

W
ith

in
 G

ro
u

p
s

2
4

4
.4

0
4

4
9

7
.4

9
2

 
 

To
ta

l
2

4
5

.4
3

9
4

9
9

 
 

 

A
d

ve
rt

is
in

g
 &

 P
ro

m
o

tio
n

a
l 

M
e

d
ia

 A
d

o
p

te
d

B
e

tw
e

e
n

 G
ro

u
p

s
5

.1
5

3
2

2
.5

7
7

1
8

.3
3

8
.0

0
0

H
0

 R
e

je
ct

e
d

(%
 e

xp
e

n
d

itu
re

-w
is

e
)

W
ith

in
 G

ro
u

p
s

6
9

.8
3

1
4

9
7

.1
4

1
 

 

To
ta

l
7

4
.9

8
5

4
9

9
 

 
 

S
al

es
 P

ro
m

ot
io

n 
M

et
ho

d 
E

m
pl

oy
ed

 f
or

 C
on

su
m

er
s

B
e

tw
e

e
n

 G
ro

u
p

s
1

.0
0

3
2

.5
0

1
1

.6
0

5
.2

0
2

H
0

 A
cc

e
p

te
d

W
ith

in
 G

ro
u

p
s

1
5

5
.1

9
5

4
9

7
.3

1
2

 
 

To
ta

l
1

5
6

.1
9

8
4

9
9

 
 

 

T
ra

d
e

 P
ro

m
o

tio
n

s 
M

e
th

o
d

 E
m

p
lo

ye
d

 f
o

r 
R

e
ta

ile
rs

B
e

tw
e

e
n

 G
ro

u
p

s
3

.0
8

0
2

1
.5

4
0

9
.1

0
3

.0
0

0
H

0
 R

e
je

ct
e

d

.
W

ith
in

 G
ro

u
p

s
8

4
.0

7
9

4
9

7
.1

6
9

 
 

To
ta

l
8

7
.1

5
9

4
9

9
 

 
 

D
is

tr
ib

ut
io

n 
C

ha
nn

el
 A

d
op

te
d

B
e

tw
e

e
n

 G
ro

u
p

s
4

.2
3

0
2

2
.1

1
5

5
.3

0
7

.0
0

5
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

1
9

8
.0

5
3

4
9

7
.3

9
8

 
 

To
ta

l
2

0
2

.2
8

3
4

9
9

 
 

 

C
o

m
p

e
tit

iv
e

 S
tr

a
te

g
y 

fo
llo

w
e

d
 b

y 
F

ir
m

B
e

tw
e

e
n

 G
ro

u
p

s
3

.0
5

4
2

1
.5

2
7

4
.6

7
0

.0
1

0
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

1
6

2
.5

0
2

4
9

7
.3

2
7

 
 

To
ta

l
1

6
5

.5
5

6
4

9
9

 
 

 

P
e

rf
o

rm
a

n
ce

 o
f 

th
e

 F
ir

m
 i

n
 P

a
st

 T
h

re
e

 Y
e

a
rs

B
e

tw
e

e
n

 G
ro

u
p

s
.8

7
7

2
.4

3
9

1
.4

2
6

.2
4

1
H

0
 A

cc
e

p
te

d

W
ith

in
 G

ro
u

p
s

1
5

2
.8

7
3

4
9

7
.3

0
8

 
 

To
ta

l
1

5
3

.7
5

0
4

9
9

 
 

 

E
n

vi
ro

n
m

e
n

ta
l 

P
e

rs
p

e
ct

iv
e

 (
P

’s
)

B
e

tw
e

e
n

 G
ro

u
p

s
3

.7
4

8
2

1
.8

7
4

4
.4

4
1

.0
1

2
H

0
 R

e
je

ct
e

d

W
ith

in
 G

ro
u

p
s

2
0

9
.7

3
9

4
9

7
.4

2
2

 
 

To
ta

l
2

1
3

.4
8

8
4

9
9

 
 

 



11Pramod Bhargava and Ashish Khandelwal

 
S

u
m

 o
f

D
e

g
re

e
 o

f
M

e
a

n
F

S
ig

n
if

ic
a

n
c

e
R

e
s

u
lt

s
 o

f
S

q
u

a
re

s
 F

re
e

d
o

m
 S

q
u

a
re

H
yp

o
th

es
is

Te
s

ti
n

g

P
ri

o
ri

tie
s 

fo
r 

D
e

ve
lo

p
in

g
 C

o
m

p
e

te
n

ci
e

s
B

e
tw

e
e

n
 G

ro
u

p
s

2
.2

5
5

2
1

.1
2

7
5

.8
2

4
.0

0
3

H
0

 R
e

je
ct

e
d

W
ith

in
 G

ro
u

p
s

9
6

.2
1

6
4

9
7

.1
9

4
 

 

To
ta

l
9

8
.4

7
1

4
9

9
 

 
 

In
ve

st
m

e
n

t 
P

ro
st

ra
te

s
B

e
tw

e
e

n
 G

ro
u

p
s

7
.2

4
7

2
3

.6
2

4
8

.9
0

9
.0

0
0

H
0

 R
e

je
ct

e
d

W
ith

in
 G

ro
u

p
s

2
0

2
.1

5
1

4
9

7
.4

0
7

 
 

To
ta

l
2

0
9

.3
9

8
4

9
9

1
.
In
fe
re
n
c
e

: 
S

in
ce

 ‘
p

’ 
va

lu
e

 f
o

r 
‘p

o
ss

ib
ili

tie
s 

 t
o

 y
o

u
r 

B
u

si
n

e
ss

-C
ri

tic
a

l 
T

h
re

a
t 

to
 t

h
e

 f
u

tu
re

 o
f 

yo
u

r 
b

u
si

n
e

ss
’, 

‘C
o

m
p

e
tit

iv
e

 s
tr

e
n

g
th

 o
f 

yo
u

r 
b

u
si

n
e

ss
 -

P
e

o
p

le
 (

P
’s

)’
, 

‘S
o

ci
a

l 
&

 F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
 (

2
P

’s
)’

, 
‘B

a
se

s 
fo

r 
se

tt
in

g
 p

ri
ce

s’
, 

‘P
ri

ce
 f

ix
a

tio
n

 m
e

th
o

d
 a

d
o

p
te

d
 b

y 
th

e
 f

ir
m

’, 
‘P

ri
ce

s 
o

ff
e

re
d

 t
o

 c
u

st
o

m
e

r
se

g
m

e
n

ts
’, 

‘D
iff

e
re

n
tia

tio
n

 o
f 

p
ri

ce
s 

a
re

a
 w

is
e

’, 
‘A

d
ve

rt
is

in
g

 &
 P

ro
m

o
tio

n
a

l 
m

e
d

ia
 a

d
o

p
te

d
 (

%
 e

xp
e

n
d

itu
re

 w
is

e
)’

, 
‘T

ra
d

e
 p

ro
m

o
tio

n
s 

m
e

th
o

d
 e

m
p

lo
ye

d
fo

r 
re

ta
ile

rs
’, 

‘D
is

tr
ib

u
tio

n
 C

h
a

n
n

e
l 

A
d

o
p

te
d

’, 
‘C

o
m

p
e

tit
iv

e
 S

tr
a

te
g

y 
fo

llo
w

e
d

 b
y 

fir
m

’, 
‘E

n
vi

ro
n

m
e

n
ta

l 
P

e
rs

p
e

ct
iv

e
 (

P
’s

)’
, 

‘P
ri

o
ri

tie
s 

fo
r 

D
e

ve
lo

p
in

g
C

o
m

p
e

te
n

ci
e

s’
 a

n
d

 ‘
In

ve
st

m
e

n
t 

P
ro

st
ra

te
s’

 w
a

s 
fo

u
n

d
 l

e
ss

 t
h

a
n

 0
.0

5
, 

th
e

re
fo

re
 n

u
ll 

h
yp

o
th

e
si

s 
is

 r
e

je
ct

e
d

 f
o

r 
th

e
se

 m
e

n
tio

n
e

d
 o

p
in

io
n

 s
ta

te
m

e
n

ts
.

T
h

is
 m

a
y 

b
e

 i
n

fe
rr

e
d

 h
e

n
ce

 t
h

a
t 

th
e

re
 i

s 
a

 s
ig

n
ifi

ca
n

t 
d

iff
e

re
n

ce
 i

n
 t

h
e

 o
p

in
io

n
 o

f 
re

sp
o

n
d

e
n

ts
 f

ro
m

 v
a

ri
o

u
s 

si
ze

s 
o

f 
th

e
 F

ir
m

 f
o

r 
T

ri
p

le
 B

o
tt

o
m

 L
in

e
re

p
o

rt
in

g
 p

ra
ct

ic
e

s 
o

f s
e

le
ct

e
d

 F
a

st
 M

o
vi

n
g

 C
o

n
su

m
e

r 
G

o
o

d
s 

co
m

p
a

n
ie

s 
fo

r 
th

e
se

 o
p

in
io

n
 s

ta
te

m
e

n
ts

. O
n

 t
h

e
 o

th
e

r 
h

a
n

d
, t

h
e

 ‘p
’ v

a
lu

e
 fo

r 
‘O

p
p

o
rt

u
n

iti
e

s
to

 y
o

u
r 

B
u

si
n

e
ss

-F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
’,

 ‘
R

e
p

la
ce

m
e

n
t 

P
o

lic
y’

, 
‘P

ro
m

o
ti

o
n

a
l 

S
tr

a
te

g
y’

, 
‘S

a
le

s 
p

ro
m

o
ti

o
n

 m
e

th
o

d
 e

m
p

lo
ye

d
 f

o
r 

co
n

su
m

e
rs

’ 
a

n
d

‘P
e

rf
o

rm
a

n
ce

 o
f 

th
e

 f
ir

m
 i

n
 p

a
st

 t
h

re
e

 y
e

a
rs

’ 
w

a
s 

fo
u

n
d

 m
o

re
 t

h
a

n
 0

.0
5

, 
th

e
re

fo
re

 n
u

ll 
h

yp
o

th
e

si
s 

is
 a

cc
e

p
te

d
 f

o
r 

th
e

se
 m

e
n

tio
n

e
d

 o
p

in
io

n
 s

ta
te

m
e

n
ts

.
T

h
is

 m
a

y 
b

e
 i

n
fe

rr
e

d
 h

e
n

ce
 t

h
a

t 
th

e
re

 i
s 

n
o

 s
ig

n
ifi

ca
n

t 
d

iff
e

re
n

ce
 i

n
 t

h
e

 o
p

in
io

n
 o

f 
re

sp
o

n
d

e
n

ts
 f

ro
m

 v
a

ri
o

u
s 

si
ze

s 
o

f 
th

e
 F

ir
m

 f
o

r 
T

ri
p

le
 B

o
tt

o
m

 L
in

e
re

p
o

rt
in

g
 p

ra
ct

ic
e

s 
o

f 
se

le
ct

e
d

 F
a

st
 M

o
vi

n
g

 C
o

n
su

m
e

r 
G

o
o

d
s 

co
m

p
a

n
ie

s 
fo

r 
th

e
se

 o
p

in
io

n
 s

ta
te

m
e

n
ts

.

2
.
In
fe
re
n
c
e

: 
S

in
ce

 ‘p
’ v

a
lu

e
 f

o
r 

‘O
p

p
o

rt
u

n
it

ie
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-C

ri
ti

ca
l T

h
re

a
t 

to
 t

h
e

 f
u

tu
re

 o
f 

yo
u

r 
b

u
si

n
e

ss
’,

 ‘C
o

m
p

e
ti

ti
ve

 s
tr

e
n

g
th

 o
f 

yo
u

r 
b

u
si

n
e

ss
-P

e
o

p
le

 (
P

’s
)’

, 
‘S

o
ci

a
l 

&
 F

in
a

n
ci

a
l 

P
e

rs
p

e
ct

iv
e

 (
2

P
’s

)’
, 

‘B
a

se
s 

fo
r 

se
tt

in
g

 p
ri

ce
s’

, 
‘P

ri
ce

 f
ix

a
ti

o
n

 m
e

th
o

d
 a

d
o

p
te

d
 b

y 
th

e
 f

ir
m

’,
 ‘

P
ri

ce
s 

o
ff

e
re

d
 t

o
cu

st
o

m
e

r 
se

g
m

e
n

ts
’,

 ‘
D

if
fe

re
n

ti
a

ti
o

n
 o

f 
p

ri
ce

s 
a

re
a

 w
is

e
’,

 ‘
A

d
ve

rt
is

in
g

 &
 P

ro
m

o
ti

o
n

a
l 

m
e

d
ia

 a
d

o
p

te
d

 (
%

 e
xp

e
n

d
it

u
re

 w
is

e
)’

, 
‘T

ra
d

e
 p

ro
m

o
ti

o
n

s
m

e
th

o
d

 e
m

p
lo

ye
d

 f
o

r 
re

ta
ile

rs
’,

 ‘D
is

tr
ib

u
ti

o
n

 C
h

a
n

n
e

l A
d

o
p

te
d

’,
 ‘C

o
m

p
e

ti
ti

ve
 S

tr
a

te
g

y 
fo

llo
w

e
d

 b
y 

fi
rm

’,
 ‘E

n
vi

ro
n

m
e

n
ta

l P
e

rs
p

e
ct

iv
e

 (
P

’s
)’

, 
‘P

ri
o

ri
ti

e
s

fo
r 

D
e

ve
lo

p
in

g
 C

o
m

p
e

te
n

ci
e

s’
 a

n
d

 ‘
In

ve
st

m
e

n
t 

P
ro

st
ra

te
s’

 w
a

s 
fo

u
n

d
 l

e
ss

 t
h

a
n

 0
.0

5
, 

th
e

re
fo

re
 n

u
ll 

h
yp

o
th

e
si

s 
is

 r
e

je
ct

e
d

 f
o

r 
th

e
se

 m
e

n
ti

o
n

e
d

o
p

in
io

n
 s

ta
te

m
e

n
ts

. 
T

h
is

 m
a

y 
b

e
 i

n
fe

rr
e

d
 h

e
n

ce
 t

h
a

t 
th

e
re

 i
s 

a
 s

ig
n

if
ic

a
n

t 
d

if
fe

re
n

ce
 i

n
 t

h
e

 o
p

in
io

n
 o

f 
re

sp
o

n
d

e
n

ts
 f

ro
m

 v
a

ri
o

u
s 

ca
te

g
o

ri
e

s 
o

f 
th

e
p

ro
d

u
ct

 f
o

r 
T

ri
p

le
 B

o
tt

o
m

 L
in

e
 r

e
p

o
rt

in
g

 p
ra

ct
ic

e
s 

o
f 

se
le

ct
e

d
 F

a
st

 M
o

vi
n

g
 C

o
n

su
m

e
r 

G
o

o
d

s 
co

m
p

a
n

ie
s.

 O
n

 t
h

e
 o

th
e

r 
h

a
n

d
, 

th
e

 ‘
p

’ 
va

lu
e

 f
o

r
‘p

re
se

n
ta

tio
n

 o
f 

th
e

 f
ir

m
 i

n
 p

a
st

 t
h

re
e

 y
e

a
rs

’, 
‘S

a
le

s 
p

ro
m

o
tio

n
 m

e
th

o
d

 e
m

p
lo

ye
d

 f
o

r 
co

n
su

m
e

rs
’, 

‘P
ro

m
o

tio
n

a
l 

S
tr

a
te

g
y’

, 
‘R

e
p

la
ce

m
e

n
t 

P
o

lic
y’

 a
n

d
‘O

p
p

o
rt

u
n

iti
e

s 
to

 y
o

u
r 

B
u

si
n

e
ss

-F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
’ 

w
a

s 
fo

u
n

d
 m

o
re

 t
h

a
n

 0
.0

5
, 

th
e

re
fo

re
 n

u
ll 

h
yp

o
th

e
si

s 
is

 a
cc

e
p

te
d

 f
o

r 
th

e
se

 m
e

n
tio

n
e

d
 o

p
in

io
n

st
a

te
m

e
n

ts
. 

T
h

is
 m

a
y 

b
e

 i
n

fe
rr

e
d

 h
e

n
ce

 t
h

a
t 

th
e

re
 i

s 
n

o
 s

ig
n

ifi
ca

n
t 

d
iff

e
re

n
ce

 i
n

 t
h

e
 o

p
in

io
n

 o
f 

re
sp

o
n

d
e

n
ts

 f
ro

m
 v

a
ri

o
u

s 
ca

te
g

o
ri

e
s 

o
f 

th
e

 p
ro

d
u

ct
 f

o
r

T
ri

p
le

 B
o

tt
o

m
 L

in
e

 r
e

p
o

rt
in

g
 p

ra
ct

ic
e

s 
o

f 
se

le
ct

e
d

 F
a

st
 M

o
vi

n
g

 C
o

n
su

m
e

r 
G

o
o

d
s 

co
m

p
a

n
ie

s 
fo

r 
th

e
se

 o
p

in
io

n
 s

ta
te

m
e

n
ts

.



12 FOCUS WTO •  April-June 2023 (Vol. 25 No. 2)

IN
D

E
P

E
N

D
E

N
T

 S
A

M
P

L
E

S
 T

E
S

T

 
L

e
v

e
n

e
’s

 T
e

s
t

t-
te

s
t 

fo
r 

E
q

u
a

li
ty

 o
f 

M
e

a
n

s
fo

r 
E

q
u

a
lit

y 
o

f
V

a
ri

a
n

c
e

s

F
S

ig
.

t
d

.f
S

ig
.

M
e

a
n

S
td

. E
rr

o
r

9
5%

 C
o

n
fi

d
e

n
c

e
(2

-t
a

il
e

d
)

D
if

fe
re

n
c

e
D

if
fe

re
n

c
e

In
te

rv
a

l o
f t

h
e

D
if

fe
re

n
c

e

L
o

w
e

r
U

p
p

er

O
p

p
o

rt
u

n
iti

e
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-

E
q

. 
va

ri
. 

a
ss

.
2

6
.1

0
.0

5
.7

4
9

8
.0

0
.0

0
.2

0
.0

0
.2

0
.3

F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
E

q
. 

va
ri

. 
 n

o
t 

a
ss

.
 

 
6

.5
3

8
2

.5
0

.0
0

.2
0

.0
0

.2
0

.3

O
p

p
o

rt
u

n
iti

e
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-

E
q

. 
va

ri
. 

a
ss

.
1

.5
0

.2
-2

.9
4

9
8

.0
0

.0
-0

.2
0

.1
-0

.3
0

.0
C

ri
tic

a
l T

h
re

a
t 

to
 t

h
e

 F
u

tu
re

 o
f

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-2
.8

2
6

1
.1

0
.0

-0
.2

0
.1

-0
.3

0
.0

Y
o

u
r 

B
u

si
n

e
ss

C
o

m
p

e
tit

iv
e

 s
tr

e
n

g
th

 o
f 

yo
u

r
E

q
. 

va
ri

. 
a

ss
.

1
4

.8
0

.0
-3

.3
4

9
8

.0
0

.0
-0

.2
0

.1
-0

.3
-0

.1
B

u
si

n
e

ss
-P

e
o

p
le

 (
P

’s
)

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-3
.1

2
4

2
.0

0
.0

-0
.2

0
.1

-0
.3

-0
.1

S
o

ci
a

l 
&

 F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
 (

2
P

’s
)

E
q

. 
va

ri
. 

a
ss

.
2

0
.0

0
.0

2
.0

4
9

8
.0

0
.0

0
.1

0
.1

0
.0

0
.2

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

1
.8

2
3

3
.1

0
.1

0
.1

0
.1

0
.0

0
.2

R
e

p
la

ce
m

e
n

t 
P

o
lic

y
E

q
. 

va
ri

. 
a

ss
.

1
.2

0
.3

-1
.8

4
9

8
.0

0
.1

-0
.1

0
.1

-0
.2

0
.0

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-1
.7

2
6

8
.9

0
.1

-0
.1

0
.1

-0
.2

0
.0

B
a

se
s 

fo
r 

S
e

tt
in

g
 P

ri
ce

s
E

q
. 

va
ri

. 
a

ss
.

2
.7

0
.1

0
.3

4
9

8
.0

0
.8

0
.0

0
.1

-0
.1

0
.1

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

0
.3

2
4

8
.9

0
.8

0
.0

0
.1

-0
.1

0
.2

P
ri

ce
 F

ix
a

tio
n

 M
e

th
o

d
 A

d
o

p
te

d
E

q
. 

va
ri

. 
a

ss
.

6
.8

0
.0

1
.7

4
9

8
.0

0
.1

0
.1

0
.1

0
.0

0
.2

b
y 

th
e

 F
ir

m
E

q
. 

va
ri

. 
 n

o
t 

a
ss

.
 

 
1

.6
2

5
0

.6
0

.1
0

.1
0

.1
0

.0
0

.2

P
ri

ce
s 

O
ff

e
re

d
 t

o
 C

u
st

o
m

e
r 

S
e

g
m

e
n

ts
E

q
. 

va
ri

. 
a

ss
.

7
.4

0
.0

0
.1

4
9

8
.0

0
.9

0
.0

0
.1

-0
.1

0
.1

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

0
.1

2
4

2
.7

0
.9

0
.0

0
.1

-0
.1

0
.1

D
iff

e
re

n
tia

tio
n

 o
f 

P
ri

ce
s 

A
re

a
-w

is
e

E
q

. 
va

ri
. 

a
ss

.
0

.2
0

.7
-1

.0
4

9
8

.0
0

.3
0

.0
0

.0
-0

.1
0

.0

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-1
.0

2
7

8
.3

0
.3

0
.0

0
.0

-0
.1

0
.0

P
ro

m
o

tio
n

a
l 

S
tr

a
te

g
y

E
q

. 
va

ri
. 

a
ss

.
11

.8
0

.0
0

.2
4

9
8

.0
0

.9
0

.0
0

.1
-0

.1
0

.1

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

0
.1

2
3

2
.3

0
.9

0
.0

0
.1

-0
.1

0
.2

A
d

ve
rt

is
in

g
 &

 P
ro

m
o

tio
n

a
l 

M
e

d
ia

E
q

. 
va

ri
. 

a
ss

.
6

.3
0

.0
1

.6
4

9
8

.0
0

.1
0

.1
0

.0
0

.0
0

.1
A

d
o

p
te

d
 (

%
 e

xp
e

n
d

itu
re

 w
is

e
)

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

1
.5

2
2

9
.3

0
.1

0
.1

0
.0

0
.0

0
.1

S
a

le
s 

P
ro

m
o

tio
n

 M
e

th
o

d
 E

m
p

lo
ye

d
E

q
. 

va
ri

. 
a

ss
.

1
3

.7
0

.0
-0

.1
4

9
8

.0
0

.9
0

.0
0

.1
-0

.1
0

.1
fo

r 
C

o
n

su
m

e
rs

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-0
.1

2
3

3
.3

0
.9

0
.0

0
.1

-0
.1

0
.1



13Pramod Bhargava and Ashish Khandelwal

 
L

e
v

e
n

e
’s

 T
e

s
t

t-
te

s
t 

fo
r 

E
q

u
a

li
ty

 o
f 

M
e

a
n

s
fo

r 
E

q
u

a
lit

y 
o

f
V

a
ri

a
n

c
e

s

F
S

ig
.

t
d

.f
S

ig
.

M
e

a
n

S
td

. E
rr

o
r

9
5%

 C
o

n
fi

d
e

n
c

e
(2

-t
a

il
e

d
)

D
if

fe
re

n
c

e
D

if
fe

re
n

c
e

In
te

rv
a

l o
f t

h
e

D
if

fe
re

n
c

e

L
o

w
e

r
U

p
p

er

T
ra

d
e

 P
ro

m
o

tio
n

s 
M

e
th

o
d

 E
m

p
lo

ye
d

E
q

. 
va

ri
. 

a
ss

.
8

.3
0

.0
0

.9
4

9
8

.0
0

.4
0

.0
0

.0
0

.0
0

.1

fo
r 

R
e

ta
ile

rs
E

q
. 

va
ri

. 
 n

o
t 

a
ss

.
 

 
0

.8
2

2
4

.8
0

.4
0

.0
0

.0
-0

.1
0

.1

D
is

tr
ib

u
tio

n
 C

h
a

n
n

e
l 

A
d

o
p

te
d

E
q

. 
va

ri
. 

a
ss

.
3

1
.3

0
.0

-2
.1

4
9

8
.0

0
.0

-0
.1

0
.1

-0
.3

0
.0

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-1
.8

2
1

8
.2

0
.1

-0
.1

0
.1

-0
.3

0
.0

C
o

m
p

e
tit

iv
e

 S
tr

a
te

g
y 

fo
llo

w
e

d
 b

y 
F

ir
m

E
q

. 
va

ri
. 

a
ss

.
2

0
.0

0
.0

2
.0

4
9

8
.0

0
.0

0
.1

0
.1

0
.0

0
.2

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

1
.8

2
3

3
.1

0
.1

0
.1

0
.1

0
.0

0
.2

P
e

rf
o

rm
a

n
ce

 o
f 

th
e

 F
ir

m
 in

 P
a

st
 T

h
re

e
E

q
. 

va
ri

. 
a

ss
.

1
.2

0
.3

-1
.8

4
9

8
.0

0
.1

-0
.1

0
.1

-0
.2

0
.0

Y
e

a
rs

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

-1
.7

2
6

8
.9

0
.1

-0
.1

0
.1

-0
.2

0
.0

E
n

vi
ro

n
m

e
n

ta
l 

P
e

rs
p

e
ct

iv
e

 (
P

’s
)

E
q

. 
va

ri
. 

a
ss

.
2

.7
0

.1
0

.3
4

9
8

.0
0

.8
0

.0
0

.1
-0

.1
0

.1

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

0
.3

2
4

8
.9

0
.8

0
.0

0
.1

-0
.1

0
.2

P
ri

o
ri

tie
s 

fo
r 

D
e

ve
lo

p
in

g
 C

o
m

p
e

te
n

ci
e

s
E

q
. 

va
ri

. 
a

ss
.

2
2

.9
0

.0
0

.7
4

9
8

.0
0

.5
0

.0
0

.0
-0

.1
0

.1

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

0
.6

2
2

2
.5

0
.5

0
.0

0
.0

-0
.1

0
.1

In
ve

st
m

e
n

t 
P

ro
st

ra
te

s
E

q
. 

va
ri

. 
a

ss
.

7
.4

0
.0

2
.5

4
9

8
.0

0
.0

0
.2

0
.1

0
.0

0
.3

E
q

. 
va

ri
. 

 n
o

t 
a

ss
.

 
 

2
.3

2
3

8
.9

0
.0

0
.2

0
.1

0
.0

0
.3

In
fe
re
n
c
e

: 
S

in
ce

 ‘
p

’ 
va

lu
e

 f
o

r 
‘O

p
p

o
rt

u
n

iti
e

s 
to

 y
o

u
r 

B
u

si
n

e
ss

-F
in

a
n

ci
a

l 
P

e
rs

p
e

ct
iv

e
’, 

‘O
p

p
o

rt
u

n
iti

e
s 

to
 y

o
u

r 
B

u
si

n
e

ss
-C

ri
tic

a
l 

T
h

re
a

t 
to

 t
h

e
 f

u
tu

re
 o

f 
yo

u
r

b
u

si
n

e
ss

’, 
‘C

o
m

p
e

tit
iv

e
 s

tr
e

n
g

th
 o

f 
yo

u
r 

b
u

si
n

e
ss

  
-P

e
o

p
le

 (
P

’s
)’

, 
‘S

o
ci

a
l 

&
 F

in
a

n
ci

a
l 

P
e

rs
p

e
ct

iv
e

 (
2

P
’s

)’
, 

‘D
is

tr
ib

u
tio

n
 C

h
a

n
n

e
l 

A
d

o
p

te
d

’, 
‘C

o
m

p
e

tit
iv

e
S

tr
a

te
g

y 
fo

llo
w

e
d

 b
y 

th
e

 f
ir

m
’ 

a
n

d
 ‘

In
ve

st
m

e
n

t 
P

ro
st

ra
te

s’
 w

a
s 

fo
u

n
d

 l
e

ss
 t

h
a

n
 0

.0
5

, 
th

e
re

fo
re

 n
u

ll 
h

yp
o

th
e

si
s 

is
 r

e
je

ct
e

d
 f

o
r 

th
e

se
 m

e
n

tio
n

e
d

 o
p

in
io

n
st

a
te

m
e

n
ts

. 
T

h
is

 m
a

y 
b

e
 in

fe
rr

e
d

 h
e

n
ce

 t
h

a
t 

th
e

re
 is

 s
ig

n
ifi

ca
n

t 
d

iff
e

re
n

ce
 in

 t
h

e
 o

p
in

io
n

 o
f 

re
sp

o
n

d
e

n
ts

 f
ro

m
 a

n
d

 p
ri

va
te

 b
u

si
n

e
ss

e
s 

fo
r 

T
ri

p
le

 B
o

tt
o

m
 L

in
e

re
p

o
rt

in
g

 p
ra

ct
ic

e
s 

o
f 

se
le

ct
e

d
 F

a
st

 M
o

vi
n

g
 C

o
n

su
m

e
r 

G
o

o
d

s 
co

m
p

a
n

ie
s.

 ‘E
n

vi
ro

n
m

e
n

ta
l P

e
rs

p
e

ct
iv

e
 (

P
’s

)’
, 

a
n

d
 ‘P

ri
o

ri
tie

s 
fo

r 
D

e
ve

lo
p

in
g

 C
o

m
p

e
te

n
ci

e
s’

 w
a

s 
fo

u
n

d
 m

o
re

 t
h

a
n

 0
.0

5
, 

th
e

re
fo

re
 n

u
ll 

h
yp

o
th

e
si

s 
is

 a
cc

e
p

te
d

 f
o

r 
th

e
se

m
e

n
tio

n
e

d
 o

p
in

io
n

 s
ta

te
m

e
n

ts
. 

T
h

is
 m

a
y 

b
e

 i
n

fe
rr

e
d

 h
e

n
ce

 t
h

a
t 

th
e

re
 i

s 
n

o
 s

ig
n

ifi
ca

n
t 

d
iff

e
re

n
ce

 i
n

 t
h

e
 o

p
in

io
n

 o
f 

re
sp

o
n

d
e

n
ts

 f
ro

m
 a

n
d

 p
ri

va
te

 b
u

si
n

e
ss

fo
r 

T
ri

p
le

 B
o

tt
o

m
 L

in
e

 r
e

p
o

rt
in

g
 p

ra
ct

ic
e

s 
o

f 
se

le
ct

e
d

 F
a

st
 M

o
vi

n
g

 C
o

n
su

m
e

r 
G

o
o

d
s 

co
m

p
a

n
ie

s.



14 FOCUS WTO •  April-June 2023 (Vol. 25 No. 2)

Conclusion

The organizations tend to
have an affiliation that is a strong
player in the progress framework
of the chairmen. As a general
affiliation, they welcome the staff
to pass on food from home to fork
successfully while as of recently
making a sizable bit of leeway.
They besides make sense of how

to advance and impact corporate
commitment in both their activities
and their particular provider
affil iat ions. While there is
dependably upgrading to be
developed, they are a relationship
with different constructive credits
to take a gander at and copy in the
general business field. One could
participate in huge exploration, as

a gathering with the economy, to
discover creative approaches that
address the reasonableness
diff iculties of economies like
creation economies.
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